EBENEZER KWAW

Digital Marketing Specialist | Integrated Campaigns, Paid Media & Performance SEO
Accra, Ghana | +233 24 483 7234 | ekwaw4545@gmail.com | LinkedIn | Portfolio | GitHub

PROFILE

Digital marketer with hands-on experience planning and running integrated campaigns across search, social and paid media,
owning execution end-to-end for agency and client accounts. Directed a Meta Ads campaign that generated 23 qualified leads
in three days and manages Google Ads and Meta Ads Manager campaigns alongside technical SEO and content programmes
across WordPress, Wix and custom-built sites. Builds GA4- and Search Console-based reporting frameworks that turn
performance data into clear, actionable recommendations for stakeholders, and applies working knowledge of Al-driven
search (SGE, GEO, AEQ) to keep campaigns ahead of how search behaviour is changing. Comfortable owning strategy and
budget pacing with minimal oversight across distributed, cross-functional teams.

CORE SKILLS

Campaign Management & Paid Media: Google Ads, Meta Ads Manager, campaign planning & activation, budget pacing, audience
targeting, A/B testing, conversion tracking, ROl optimisation

Analytics & Reporting: Google Analytics (GA4), Google Search Console, Meta Insights, performance dashboards, client-ready
reporting, translating data into recommendations

SEO & Technical SEO: Technical/On-Page/Off-Page SEO, site audits, schema markup, keyword & content-gap research, internal
linking & crawlability, Core Web Vitals, Rank Math (WordPress)

Content Strategy: Content briefs & calendars, topic clusters, semantic search & intent mapping, B2B content systems

Project & Stakeholder Management: Primary marketing point of contact for client accounts, cross-functional coordination, briefing
creatives and strategists

Platforms & Tools: GoHighLevel, SEMrush, Moz, Majestic, Ubersuggest, Google Trends, WordPress (Rank Math), Wix, HTML/CSS,
Klaviyo, Mailchimp

Al & Technical Fluency: Python (Pandas, NumPy), SQL, NLP, transformer models — applied to Al-search-era marketing workflows

PROFESSIONAL EXPERIENCE

Digital Marketing Specialist — Amplify Marketing Agency LLC
Nov 2025 — present - Full-Time - Virginia, United States - Remote

e Owned integrated campaign delivery as primary marketing point of contact for company-owned brands and multiple
client accounts, coordinating search, social and on-page work against agreed goals.

e Directed paid media budgets and pacing across Google Ads and Meta Ads Manager, including a Meta Ads campaign
that generated 23 qualified leads in 3 days, alongside Klaviyo email/SMS programmes.

e Built analytics and reporting frameworks using GA4 and campaign data, translating raw performance data into clear,
actionable recommendations for stakeholders.

e Ran technical SEO and publishing operations across three platforms: WordPress (Rank Math), Wix and a custom
HTML/CSS site, maintaining crawlability, structure and brand consistency.

e Optimised Google Business Profiles to strengthen local search visibility for client businesses.

Freelance Digital Marketing & SEO Strategist — Generation Ghana
May 2025 — Oct 2025 - Remote
e Planned and managed paid social campaigns (Facebook/Instagram) for small-business clients, driving increased
website traffic and engagement.
e Tracked and analysed performance using Google Analytics and Meta Insights to guide campaign strategy and budget
decisions.

e Led content creation and scheduling across Instagram, LinkedIn and Facebook to grow organic audience reach,
alongside hands-on SEO optimisation that improved organic rankings.


https://www.linkedin.com/in/ebenezer-kwaw/
https://kwaw-ebn.github.io/Ebenezer-Kwaw-portfolio/
https://github.com/kwaw-ebn

Machine Learning Engineer (Intern) Thrive Africa — Future of Work
Sep 2025 — Dec 2025 - Remote

e Analysed data and model performance to improve accuracy and decision-making, collaborating with technical teams
to deploy real-time ML solutions: direct precedent for applying data and Al to campaign and search workflows.

ADDITIONAL EXPERIENCE

District Nutrition Officer / Public Health Officer, Ghana Health Service
2021 -2025

e Led implementation and monitoring of national health programmes, developing SOPs and coordinating across
stakeholders — transferable project-management and stakeholder-communication experience.

SELECTED PROJECTS

e B2B Content Strategy & SEO Growth System (M-KOPA case study): Designed a scalable B2B SEO/content strategy
with competitor and keyword-gap analysis and a 90-day execution roadmap targeting high-intent, bottom-of-funnel
keywords.

e SEO Optimisation & WordPress Development (GH Wheels): Designed and built an SEO-optimised WordPress site,
improving crawlability, indexation and site speed.

EDUCATION

BSc. Public Health (Community Nutrition) — University for Development Studies, Ghana (2016)

CERTIFICATIONS & TRAINING

e Generation Digital Marketing Program (2025)

e Website Development (WordPress) & SEO — Thrive Africa (2025)

e Generative Al and Advanced Prompt Engineering — Thrive Africa (2025)

e Front-End Software Engineering — Thrive Africa (2025)

e Machine Learning & Al; Data Science; Cybersecurity — Thrive Africa & Koforidua Technical University (2025)
e Introduction & Intermediate Python — DataCamp (2025)

e Project Management & Monitoring/Evaluation in Global Health — University of Washington (2023)



